For the Royal Bank of Canada
(RBC), Flight Centre Travel
Group, nation-wide non-profits
and corporate entities, | have led
the creation of communications
and marketing strategies
grounded in clear objectives,
key messages, channels, and
metrics. I’ve developed
adaptable toolkits for regional
and governance-level use, often
using a template approach for
wide-spread stakeholder groups
that can be easily customized
across diverse geographies and
cultures.
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